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A sign of the changing times; Kanata South candidate thinks a paperless campaign is the way to go
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Perry Simpson's campaign for Kanata South councillor is a risky political experiment.
 
Aside from a few business cards that tell voters where he can be reached online, Simpson will be running a
paperless campaign. He'll rely instead on his website, blog, and Facebook and Twitter pages to propel him
into a city council seat in elections this October.
 
That means no flyers and no lawn signs in his race against Allan Hubley, the only other declared candidate
so far in Kanata South (incumbent Peggy Feltmate is retiring).
 
"The winners put their signs into storage and keep them, and the losers trash them. That's a lot going into
landfill," says Simpson. "Does it have to be done with signs? I don't think so, I think there's a better way."
 
Hubley also has a Facebook page as part of his campaign strategy, but he's mainly staying with more
conventional methods.
 
"People want the lawn sign. That's their way to show their neighbours who they're supporting," says Hubley,
who is president of the Glen Cairn community association. "It's not just a candidate saying, 'I've got this
much support,' it's people saying, 'Yes, I am supporting that candidate.' "
 
Josh Greenberg, a professor of communications at Carleton University, says Simpson's tactics are risky
and that Facebook isn't about to replace lawn signs any time soon.
 
"Probably the majority of voters would not be on social media and they would not be using social media
simply to consume political messaging," says Greenberg.
 
Simpson, an employee at a government consulting firm, says he'll employ more traditional methods as well,
including knocking on doors and holding open houses.
 
"You can see someone on the Internet and still not know who they are, not get a sense of their platform,"
says Simpson. "But when they're sitting down with you having a beer in a pub or they're standing at your
door asking what matters to you then you're going to get an understanding of how they make you feel, what
you had to say."
 
He says he also intends to personally respond to those who send him messages on Facebook or Twitter,
and make sure he does all updates himself. If elected, Simpson says he plans on using the Internet to
remain connected with constituents.
 
That would make him an anomaly in Ottawa, where only a handful of councillors do much more than post
news releases online.
 
Rob Collins, who chaired a mayor's task force into the city government's use of the Internet in 2008, says
councillors should have access to websites that allow them to scientifically gauge voters' feelings on a given
issue.
 
"It would allow them to be more representative of the public at large instead of the vocal groups who come
down to city hall or who can organize a campaign to do things," says Collins.
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Collins says informal sites like Facebook may not be the best way to do that, in a campaign or in office,
something Simpson is willing to acknowledge.
 
"That's the big gamble here," he says. "A lot of people are saying 'You're crazy not to put up signs.' It may
not be effective this time. My hope is that in doing it this way, 20 years from now what I'm doing won't be the
strange thing, it will be the norm."
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 Simpson won't be putting out any lawn signs as he runs for
 councillor for Kanata South. Instead, he's relying on his website,
 blog, and Facebook and Twitter pages.
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